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Among the different styles of leadership, transformational leadership has gained most 
attention from organization researchers and academics researchers. Not only attract 
attention from organizations researchers and academic researchers, even 
transformational leadership style currently used by the Y generation in leading an 
organization in the creative industries. Given the world of work and the creative 
industries currently dominated by generation Y, therefore this study will discuss the 
influence of transformational leadership on employee creativity through moderation 
of knowledge sharing on PT Bukalapak.com, is a company engaged in the creative 
industries dominated by Generation Y and led by the generation Y. This study used a 
combination of descriptive research design and exploratory with non-probability 
methods. Through judgmental sampling technique, the collection of primary data 
obtained from questionnaires directly to the employees of PT Bukalapak.com. 
Obtained samples with 50 respondents. The results of this study at findings that the 
positive relationship between the influence of Transformational Leadership on 
Employee Creativity and influence of Transformational Leadership on employee 
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